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Real vs. Virtual, constructed Authenticity !
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110 gérde byder velkommen

Afslappende dage i et smukt landskab. Vide horisonter, frisk luft i
lungerne, tzet kontakt med bondelandets mennesker og dyr -

Kontakt ¢ «% ¢f
sddan lyder de sikre stikord til enhver bondegardsferie.

Katalog Om booking Temaferie
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Ferie pd landet Seg enskegdrden

Bed & Breakfast Forening
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Rural: Agricultural:

Hotels and (village) Inns

Mangtsm\

Bed &

”Farmers markets”,
direct delivery to

On-farm

gate sales/
shops

Farm stays:
rooms, huts,

Serving of meg
drinks, café

” »” —

Maast hay I."OtEI e unting, angling ™

g —<____ camping I —— L1
Events, courses and /4~ Landscape management,

sports activities/| Social anc < Visit fs Environmentally Friendly

therapetitic school) Practises |~
activities educational
| social farming) / services) |
\ Other (predominantly or partly ) rural holiday types /
Campgrounds, Hiking and Cottages (rental Holiday centres,
autocamper sites I bicycling I services) I coastal resorts
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Authenticity approach

&iR.'TOUR!SM TYPOLOGY
ISTHE TOURIST ACTIVITY
BASED ON A WORKING NO »| 1) Non working farm agritourism—e.g.
FARM? accommodation in ex-farmhouse property
T
YES

¢ 2) Working farm, passive contact agritourism
WHAT IS THE NATURE OF PASSIVE P —e.g. accommodation in farmhouse
TOURISTS CONTACT WITH
AGRICULTURAL ACTIVITY?

| 3) Working farm, indirect contact agritourism
DIRECT INDIRECT 1 —e.g. farm produce served in tourist meals
4) Working farm, direct contact-staged
DOES THE TOURIST NO g ) g f g

EXPERIENCE AUTHENTIC agritourism—e.g. farming demonstrations

AGRICULTURAL ACTIVITY?

5) Working farm, direct contact-authentic

YES
> agritourism —e.g. participation in farm tasks

From Philip et al 2009a (fig.1, p 4), copied with permission
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Administrative, agricultural regions
Natlgnhal parks

&

http://www.skovognatur.dk/Ud/Nationalparker/
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Danish (policy) framework for development of agrotourism

Tourism sector

Public administration

VisitDenmark

Departments and

bodies

development

, ministries
Research centres, uhiversities,
think tanks I .
I Regional
Regional Re:gions: strategies for | “growth
tourism trdde development fora”

Tourist- (and
trade) councils
/associations

setltlement etc.

Municipalities: spatial planning,
str#tegies for business, services,

cons

Development

[tants

|
Business/industry development

offices (micludlng tourism)

Agriculture
The Danish Agriculture &
| Food Council Knowledge
Research Cen.tre for
; é Agriculture
cer.w rls_' ] (Danish
un'vefs't'es' Agricultural
I Advisory
! Service, DAAS)
Landsforeningen
Local for Landboturisme
Action :
(LAG) associations,

farmers unions

Agricultural collgges
|

Advisory centres,
consultants

1
Business
1
schqols
) ] Local
Tourist i
b I (village)
yreaus, councils

.1 . .
Unipns, associations, ,
”eX|!|>erience exchange ”
groups

Associations and administrative levels
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Conserve/
entrench

Regular innovations

Promoting new investments that
raise productivity (*)

Training proprietors and staff to
operate more efficiently *
Incremental raise of quality and
standards *

Niche innovations

Promote the entry of new entrepreneurs to
exploit business opportunities **
Encourage firms to enter new marketing
alliances **

Combine existing products in new ways **

existing
linkages

Revolutionary innovations
Diffusion of new technology to
the business firms *

Introducing new methods that
shift composition of staff (*)
Attachment to the same markets
but with new methods *

Architectural innovations

Creating new events and attractions that
demand a reorganisation (*)

Redefining the physical or legal
Infrastructure *

Creating centres of excellence that treat
and disseminate new operational, research
based knowledge *

Disrupt
existing/
Creating

new
linkages

9oua1adwod
Bunsixa
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23 o * %

252 Very relevant
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202 * Somewhat relevant
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Where did we get information?
Within the framework for development of agrotourism

Tourism sector Public administration Agriculture
— ; Departments and The Danish Agriculture &
VisitDenmark ! S :
! ministries Food Council
h t Knowledge
Research centres, uhiversities, '
. p Reseadlrch Centre for
think tanks | . 1 Agriculture
L Regional || centrés, (Danish
Regional Re:gionS' strategies ‘or "srowth arciti anis
tourism trz?de developmen fora , Advisory
development Lo e . . ' Service, DAAS)
bodies Municipalities: spatial planning, Landsforeningen
strdtegies for business, services, || Local for Landboturis
settlement et Action
Tourist- (and ! j7 * : fn“se'(ﬁczr:tint T Groups Agricultural*
trade) councils Busihee" lm development (LAG) associations,

/associations

offices fijluding tourism)

farmers unions

Agricultural collgges
|

Advisory centres,*
consultants

1
Business
1
schqols
) ] Local
Tourist i
b I (village)
yreaus . councils

¥ oups
A p

d| . .
ipns, associations, ,
”exﬁ)erience exchangze ”

Online survey: 50 completed, 1_77"partly ciﬁnp.

19th Nordic,
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Welcome message, introduction

P = d . On the respondenten and his/her family (socio-economic information)
roviaers. !

Active farming?

dves NO

Question on type and extent of farming
activities: work load, area, animals..

Do you provide | YES

accomodation

YES

\
Questions on hotel part
(capacity, level)

NO

Are you or someone else on the property involved in any kind

of touristic activity?

CONSIDERING

NO

What’s being
considered, how

Questions about on-farm

probably? What does it

Why not, would you get
involved under different
cirumstances?

activities

take?

Taking part in organisation, getting support?

!

Relations with municipality, region, agricultural
associations (rank statements)

!

How did you come across or get invited to this survey? (contact details)

Thank you so much
19" Nordic, Akureyri , 22-24 September 2010 11
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A few results:

Gender distributions of
respondents

m Kvinde
Mand

Agritourism contribution
to income:

Active farming activities

15

Nej

Farm size distribution
(with active farming):

Torusim main source of income

Tourism contributing significantly to income

Tourism some contribution to income

Tourism only little contribution to income

Total

12
10

6 8
13 6
11 A
13 )
43 .

19t Nordic, Akureyri , 22-24 September 2010
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Preliminary SWAT

Strengths: Weaknesses:

- Agricultural, economic advisory system in - Advisory system focusing mainly on food (bulk)
place and functioning; production;

2| Large building mass, recently also empty - Properties being bought up by farmers with
<Zt farmhouses; focus on production, not refurbishing;

é - Willingness to pursue innovations and new - Low or no involvement in tourism/experience
£ business fields economy from the majority of farmers;

- “Fireballs”, “movers and shakers”, - Only few “real new jobs” to be expected, but
locomotives (key persons, businesses) can the necessary competences be found with
driving innovation in all parts of Denmark. current staff/family assistance?

Opportunities: Threats:

- Trend towards holidays for relaxation, - Declining number of visitors in Danish tourism
“quality time” with children; in general, providers holding on to safe, well

- Trend towards need for involvement, known products;
learning, authenticity during holidays; - Agrotourism not seen or recognized as part of

2| Awareness of local (quality) food products; the tourism sector;

E - Awareness of (need for) multifunctionality - Lack of coordination of development projects;
E and economic diversification in - Rigid regulations (in particular about serving

w rural/peripheral areas; meals) without regard for special circumstances

- Various development projects by of agrotourism, 12 person limit;
municipalities, regions, “growth forum”, - No direct subventions, tax deduction etc.
support from EU CAP; - None or insignificant research & development

- National- and nature parks being established in field. General guidelines for entrepreneurs
in recent years. and innovation tools not always relevant.

19" Nordic, Akureyri , 22-24 September 2010
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Conclusions

- It is important that the products, which are developed and
marketed, do meet the expectations of the visitors.

- Only a fraction of the current providers of farm-based tourism are
ready and/or qualified for expanding/developing operations

- Only a minor fraction of Danish farm have potential for development of
tourism activities, and even fewer as (sustainable) business

- Institutional framework is not optimal, must be improved or
streamlined before more funding is allocated

- Niche innovations most relevant, along with disrupting existing and
creating new linkages + conserve, build on existing competences

- Need for (more) reserach based knowledge?
- Demand for agritourism products exist and probably growing,

nationally and internationally, but market surveys, consumer
studies are lacking.

-Agritourism is a concept with built-in tensions as tourism and
agriculture still have little in common.
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Thanks for' your a ffen tion !

Narrelide, Jelling, Jutland
http://www.norrelide.dk/
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