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Museum exhibitions 1997-2006



Sponsors of the National Museum of Iceland in August 2004





14.500 visitors in 2009





„UNESCO´s World Heritage List is considered a way to
celebrate professional conducts in the act of preserving
cultural and natural sites. [...] The UNESCO´s World
Heritage List is as such considered to encourage carefully
prepared tourism but the experience abroad has been that
interest and respect of sites on the List has increased
among tourists and locals. [...] Usually, tourism increases at 
sites that become part of the List and therefore the sites
become important for the well being of the nation. [...] The
turf-houses in the Historic Buildings Collection of [the
National Museum] will become the ballast (kjölfesta) in the
nomination to the List but a number of other turf-houses
will also be nominated, which is important, as there are so 
few turf-houses left.“







The building of the ICELANDIC SEA MONSTER MUSEUM in 2009
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