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Introduction

 “Tourism cannot only be seen in its 
perspective of financial gain and 
creation of employment but should 
rather be seen from the perspective of 
education and stimulating preservation 
of biodiversity and cultural heritage 
which constitute the main tourist 
draws”



Aims of the study:

1. Visitor satisfaction with museums and 
heritage sites: the case of Canary 
Islands.

2. The use of Communication 
technologies (TIC) for learning and 
communication with the visitors: the 
case of Spain 



Tourism development

 Canary 
Island,Spain 

 Around 6 
million/year to 
the museums 
and heritage 
site. 

 Mainly from 
80´s





Research project:  

 Analyse the 
exhibit impact 
and visitor 
satisfaction 
levels of the 
museums and 
heritage sites.



Methodology

 The study covers a representative and 
broad spectrum of centres (14), with 
different forms of management (public, 
private and mixed) and of varying typologies 
(art museums, natural science museums, 
historical sites, and Nature reserves, among 
others) and characteristics (fixed and 
temporary exhibits, natural heritage areas 
with no museification) in Canary Islands. 



 Questionnaire 
covered 
qualitative and 
quantitative 
aspects of 
exhibit impact 
together with 
visitor’s profile.

 

Material



(A) Visitor profile I

 Men (54.76%), Women (45.24%)
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(A) Visitor profile II
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(B) Exhibit impact: Visitor Satisfaction

 The eight shared items:
 layout and presentation (referring to the exhibits in the 

museum and landscape in the case of Nature sites), 
 information, 
 access, 
 timetable, 
 the exhibition in general (in the case of the museum) or 

the centre in general (for heritage sites),
 the catalogue or leaflet (according to the case), 
 type of contents, and length of visit. 

 The answers ranged from 1(minimum) to 4 
(maximum) over a scale. 



Sample

Type of management
(14 museums)

Sample 
(N = 544)

Publicly managed museums (2)
144

Privately managed museums (4)
156

Centres of Art Culture and Tourism 
(CACT) (6) 144

Other exhibitions and heritage sites (2)
100



Publicly managed museums

2

2,4

2,8

3,2

3,6

4

CV 3,55 3,38 3,35 3,26 3,38 3,24 3,33 3,21

ME 3,25 3,23 2,89 3,06 3,3 2,76 3,29
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Privately managed museums

2

2,4

2,8

3,2

3,6

4

FCM 3,83 2,86 2,27 3,05 3,75 3,3 3,22 3,08

MCC 3,43 3,54 3,1 3,32 3,47 3,3

MV 3,37 2,9 2,96 3,3 3,27 2,82 3,34

MA 3,8 2,43 3,23 3,83 3,77

Layout Information Access Timetable Exhibition Catalogue Contents L. Time 



Centres of Art Culture and Tourism (CACT)

2
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PN 3,77 3,19 3,17 3,24 3,41 3,03 3,42 3,23

JA 3,67 3,2 3,13 3,2 3,26 3,25 3,36 3,2

CV 3,87 3,27 2,73 3,07 3,6 2,8 3,4 3,27

JC 3,7 3 3,28 3,1 3,31 2,76 3,04 3,26

MR 3,87 3,04 3,35 3,45 3,5 3 3,65 3,58

MIAC 2,95 2,72 2,86 3,54 3 2,76 3,23 3,15

Landscape Information Access Timetable Exhibition Catalogue Contents L. Time



Results

FACTOR

Item Layout/
Landscap
e

Exhibition

/Centre

Information Catalogue
/Leaflet

Access Timetable

Museums 
and 
Exhibitions

3.49 3.44 3.08 2.98 2.86 3.18

Heritage 
Sites

3.64 3.35 3.05 2.93 3.06 3.27

TOTAL 3.48 3.01 3.09

CONTEXT INFORMATION ACCESS



Results
 High level of visitor satisfaction with the context (3.48) and 

results which could be considered to be indicative of scarce 
satisfaction or lower satisfaction with access (3.08), and even 
less with respect to information and communitative factor (3.01)

3,09

3,48

3,01

2,5

2,9

3,3

3,7

Context Information Access



Websites and museums

 N= 262 in all Spain
 Preliminary results: 96% of the 

websites are less than 1.0 websites
 Reduced presence attribute of web 2.0 

(bidirectional)
 Lack of user definition
 There is not an international projection
 Most of the information is very limited



Conclusions I

 If we study visitor satisfaction ratings for the 
museums and the heritage sites, they 
receive an overall high rating which, we 
must admit, is distorted by the extremely 
positive value given to the built and natural 
settings or context, whereas factors such as 
information to the visitor and communication 
or access tend to receive low satisfaction 
ratings. 



Conclusions II

We find to type of needs:
 Accesibility 
 Communication and learning 

Finally we suggest: More attention to 
educational and promotional values in 
the strategic management plans of all 
heritage sites
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