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e CurroCus™

1 Latin and means fast, speed, etc.
etters in Focus

| ‘fast focused group interviews with both
tive and quantitative elements included
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[he new Approach

Close cooperation in
~ developing the
questions
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~ Get the “Gut feeling”!
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- Advantages

Less time to be bored,
lose concentration or
tired

Short time to collect
data

Focused data to analyse

More time can be spent
on analysing the data

Cost 1/10 of a normal
or traditional focus

group



Jisadvantages

Duration from 15-45
minutes

Short time between
interviews — moderator
have a short time to
adjust between each
Interview

tions are limited

pants might
> themselves and

nded biases can
An important question

might not have the
same level of follow-up
as in the traditional way
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opment of HORECA especially chefs, kitchen
managers in hospitals, onshore, offshore facilities,
cafeterias, restaurants, etc.

Tourist interest in a museum (forthcoming)
22250010 Jourism/Meal experienees (forthcoming)
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6-11

3 questions

Yes

Yes (2)

Yes

Of the tests

--“'I -CurroCusTM CurroCus™ CurroCus™
---K

Sample 3

30-33 min

15-45

7-8

3 questions

Yes

Yes (1)

Yes

CurroCus™

Sample 4

20-22min

18-60

6-10

2 questions

Yes

Yes (1)

Yes
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What are the implications for the
| iIndusty?

of participants can be prosessed

ation ree
iency in recruiting participants and
ing them

ed cost

T e used in several different professions for
- examining them

- Research can conducted faster
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jyhiat are the advantages for the
tourism industry?

Suming
yurist on a site in relatively

" ourist visiting a ent would have their chance
5 minutes to discuss experiences from their

t of view

gement can get feedback on a scientific
leve

- Reduces cost and thereby more research can be
conducted
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—onclusion

sts have been conducted

ethod has been improved during the
_but will need more tests and

development

~ Cost efficient
supply a niche in qualitative research methods
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"~ Your Turn
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