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Objectives of the

ITRC
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ICELANDIC TOURISM
RESEARCH CENTRE

o To promote and coordinate tourism research in
Iceland
o To facilitate cooperation between domestic and

foreign researchers and teachers in the field of

tourism studies

o To increase cooperation with the industry
through applied research

o To publish papers and books and present
research results in tourism studies

. To offer courses and lectures in tourism studies

Aims and strategy till end year 2013
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